Study program: MAS Management in tourism

Course title: Business ethics and corporate social responsibility in tourism

Professors: Aleksandra Dragin, Maja Mijatov Ladi¢orbié

Course status: elective (module: Event management in tourism)

Bpoj ECIIB: 6

Condition: None

Course objectives:

The aim of the course is to familiarize students with ethics, norms and rules that arise in business, with a focus on the
tourism sector, while also recognizing different norms and principles within specific professions as well as among
different nations. The course also explores the concept of corporate social responsibility, both in theoretical and
practical terms.

Course outcome:

Students will acquire knowledge in the field of business ethics and corporate social responsibility. They will be
trained to work, behave and respond appropriately in situations characteristic of tourism business, within the scope
of business ethics and corporate social responsibility.

Course content:

Theoretical lectures

Morality and ethics: concepts and definitions. Business ethics: definition, development and significance. Ethical
climate. Ethical norms: habits, customs, conventions, protocol — UNWTO (Ethical Principles in Tourism).
Managing business ethics and corporate social responsibility — a theoretical overview and consideration through
specific professions (tourist guides, travel agents, tourism organizations, hotel employees, cabin crew — airplane,
cruise ship). Manipulation.

Practical lectures

The student project consists of a theoretical part (a seminar paper) and field research (a survey). The management of
business ethics is examined through the creation of a code of ethics for various companies, organizations and
professions in the tourism sector.
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Number of hours of active teaching: 4

Theoretical
lectures: 2

Practical
lectures: 2

Teaching methods

Frontal and indirect forms of teaching, as well as specific types of work. Methods include oral presentation,
discussion method, illustrative-demonstrative method, case analysis and simulation. Lectures are combined with
communicative and interactive exercises and students are expected to actively participate in classes and engage in

critical thinking through discussion.

Assessment of knowledge (maximum score: 100 credits)

R Number of | Final Number of

Pre-exam obligations . .

credits exam credits
Activity during lectures 5 Written

exam

Activities during exercises / practical classes 5 Oral exam | 30-45
Colloquium 40 |
Seminar paper 5




