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Learning objectives

Acquiring knowledge about the theoretical and economic bases of tourism, general and basic economic
principles and organization of tourism; Understanding the nature and diversity of the impact of tourism on
the economy and the environment; Understanding the interdependence of different sectors that make up
the social, cultural and economic dimension of tourism; Acquiring knowledge about the models of
competitiveness of destinations and mathematical methods of forecasting tourism demand; Understanding
the basis of tourism policy and strategy for tourism development.

Learning outcomes

After taking and learning the content of the subject, students should develop specific abilities for use of
instruments of economic policy in tourism, touristic evaluation of natural and cultural resources, planning
the development of public and private sector in tourism, development of mathematical models of
demands in tourism, research of tourism market, the ability of grading the competitiveness of a
destination.

Syllabus

Theoretical part:

Characteristics of tourism as an economic activity; Social and economical importance of tourism;
Tourism market and its characteristics (determinants of tourism offers and needs); Research of tourism
market (segmentation of tourism market, mathematical methods for predictions of tourism needs); Models
of competitiveness of tourist destinations and touristic evaluation methods of the natural and cultural
resources; Tourism organization and basics of tourism policy, Tourism development strategies; The total
relationship marketing in tourism (Stakeholders approach); Characteristics and development perspectives
of international tourism; Features of tourism policies of some tourism-developed countries of Europe;
Conditions and opportunities for tourism development in Serbia.

Practical part:

Analysis of supply and demand of specific tourism destinations, the analysis of specific economic policies
of the Government in tourism, an analysis of strategies for tourism development in Serbia, the analysis of
case studies, group discussions on current economic issues in the field of tourism.
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Weekly teaching load 5 | Lectures 3 Exercises 2

Methods of Teaching
Lectures and presentations, analysis of case studies, seminar papers

Grading method (maximum 100 points)

Pre-examination assignments potnts Final examination potnts
Activities during lectures 0-5 Written examination

Activities during exercises 0-5 Oral examination 30-45
Colloquia 20-40 | ...

Seminar paper 0-5






