
Level: bachelor 
Course title: Travel agencies business (T402) 
Status: obligatory for modules Tourism and Hunting Tourism, elective for module Hotel 
Management 
ECTS: 7 
Requirements: None 
Learning objectives 
Becoming familiar with the basic concepts, business instruments and business operations in 
travel agencies and tour operators’ management. Acquiring knowledge in the field of creating 
travel products and services (package travel) by travel agencies and tour operators. Analysis of 
specificity in the performance of business operations in travel agencies and tour operators, 
analysis of current trends in the business of these companies in the tourism market and analysis 
of new competitive strategies and future trends. 
Learning outcomes  
Gaining the basic theoretical knowledge in the field of travel agencies and tour operators’ 
business, as well as gaining practical knowledge and skills necessary to work in these 
enterprises. 
Syllabus 
Theoretical instruction 
Development and role of travel agencies on the tourism market. Basic characteristics and 
functions of travel agencies and tour operators. Package travel (types of package travels, 
creation, selling and promotion of package travels, package travel performance, operations at a 
destination). Changes on the tourism market and contemporary trends in travel agency and tour 
operators’ business. 
 
Practical instruction 
Practical work in travel agencies and tour operators, in offices of transport companies (air 
carriers, rail transport, bus companies) and in national tourist organization, as well as in tourist 
organizations of regional and local character. 
Weekly teaching load Other: 

 Lectures: 3 Exercises: 2 Other forms of 
teaching: 0 

Student research: 0 

 


