Level: bachelor

Course title: Social basis of tourism (T 201 b)

Status: obligatory for module Tourism and elective for module Hunting Tourism

ECTS: 6

Requirements: None

Learning objectives:
To teach students about the elements of social geography which have a significant influence on
tourism (population geography, economical geography and geography of settlement).

Learning outcomes:

Knowledge of specific material and spiritual legacy of certain ethnic groups, forms of social life,
standards and types of behaviour, religions as foundations of different cultures, basic
demographic characteristics of population, development of settlements through history.

Syllabus

Theoretical instruction:

Ethno-social values in tourism. Development of human species. Types of social life. Peoples and
cultures of the World. Peoples and cultures of Europe (Slovenian ethnic group, Germanic ethnic
group, Romanic ethnic group, other ethnic communities in Europe), Peoples and cultures of
Asia( Nations of south-west Asia, Nations of middle Asia, Nations of north Asia, Nations of
south Asia, Nations of east Asia, Nations of south-east Asia), Australia and Oceania, Africa,
America. Religion and tourism. Religious contents in tourism. Religious tourism. Great religions
of the world (Judaism, Christianity, Islam, Hinduism, Buddhism, Confucianism). Sacral objects
and places, which are attractive in tourism. Natural population movements (mortality and fertility
rates, population structure based on sex, age and education level). Development of settlements
which represent special-cultural and historical units attractive to tourists.

Practical instruction

Weekly teaching load 4 (60) Other: -

Lectures: 2 | Exercises: 2 | Other forms of Student research: -
teaching: -




