
Level: master 
Course title: Principles and methods of tourism regionalisation  
Status: elective 
ECTS: 6 
Requirements: None  
Learning objectives 
To introduce students to basics of regionalisation, various space categories in geography and 
tourism with elements and factors, principles, methods and regionalisation indicators, regional 
structures and systems, sustainable regional development and intraregional categories, hierarchy, 
types and examples of tourism regions.  
Learning outcomes  
Students should develop general and specific abilities of critical thinking, relating structures and 
categories of tourism regions. Mastering the academic level of analysis of the topics covered, 
finding solution for particular regionalisation problems.  
Syllabus 
Theoretical instruction 
Main concept categories in geography and tourism, issues of regions and regionalisation will be 
established and acquired by applying analytical, synthetical, comparative, cartographic, 
graphical, statistical and other methods. Analysis of elements and factors of tourism regions and 
regionalisation. Principles and methods of tourism regionalisation. Indicators of region and 
regionalisation. Regional structure and systems. Importance of sustainable regional and tourism 
development. Interregional and intraregional relations. Examples of tourism regions and their 
analysis.   
 
Practical instruction 
Analysis of problems by means of statistical and graphical indicators and examples, which may 
include written and oral presentation of a seminar paper.   
 
Weekly teaching load                                                                                                          
4  (60) 

Other:- 
 

Lectures: 
2 

Exercises: 
2 
 

Other forms of 
teaching:- 
 

Student research:- 
 

 


